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Exploitation and Injustice in the Age of Big Data (104)
Qin Zizhong
(School of Marxism, Hainan University, Haikou 570228)

Abstract: artificial intelligence triggers structural changes in the field of labor and employment that
pose a serious challenge to Marx’s theory of exploitation. One way the Marxists responded to this challenge
was to reestablish Marx’s concept of the working day, thus the multiplicity and injustice of exploitation can
be identified in the age of big data, where work area and leisure area are interpenetrated and digital Labor
permeates human life.

Key words: artificial intelligence; exploitation; justice; working day

The Spread of Wang Yangming’s Ethnic Ideology and
His Mind School in Minority Regions (112)
Zhu Fengjuan
(Institute of Yue Culture , Shaoxing University ,Shaoxing 312000 )

Abstract : Wang Yangming’s ethnic ideology, which was formed gradually after he was exiled to
Longchang Station in Guizhou province and had close contact with ethnic minorities, is an important part of
his school of mind. From metaphysics, such as the goodness of human nature, the noumenon of mind, and a
pure conscience, his view that “there is no man that cannot be civilized” discusses the issue of ethnic equality
and ethnic differences with the view of “following their customs without changing their accustomed way of
life”, putting emphasis on respecting the actual situation and customs of fellow minorities, and reasonably
differentiating them on the basis of their different situations, which has its rationality and progress, and de-
serves our critical inheritance and creative development. He set up schools and academies in Guizhou and
Guangxi to teach and spread the ideology of mind and Confucian culture of etiquette and justice, which ob-
jectively promoted the recovery and development of productive forces, as well as the acceptance of advanced
ideology and culture in minority regions, and improved the customs and good manners of the people.

Key words: Wang Yangming; ethnic ideology ; ethnic minority groups ; etiquette education; enlightenment
of conscience

The Impacts of Translation of Buddhist Sutras to Chinese Language——From the Perspective
of the Word “Chu( )”“Wochuo( )” Having the Lexical Meaning of Dirty (118)
Wang Yunlu, Le You
(Research Institute for Ancient Books/Center for Studies of History of Chinese Language , Zhejiang
University, Hangzhou 310058)

Abstract: One of the lexical meanings of the word “Chu ()" is “dirty”. Most scholars believe that
this meaning is a borrowed graph of “Zhuo( )”. This paper, by reviewing the meaning of “Chu( )7 in the
Buddhist translations and its usages in early Chinese literature, demonstrates that the lexical meaning “dirty”
of “Chu( )" comes from the Buddhist conception of “Once you touch something unclean, you dirty your-
self”, which Chinese has not yet accepted. In Chinese, the word “Wochuo ( )"has the meaning of
“dirty” in dialect for which is used to record the words “E chu( )7 and “Wuchu ( )”. While the
Buddhist translations give the word “Chu ( )” a new meaning, the dialect creates a new word, which re-
places the original one. Thus, there are mutual influences and limitations between Chinese literatures and
Buddhist translations. The choice or acceptance of a new word or lexical meaning in Chinese should be con-
sistent with traditional cognitive conceptions.

Key words: Buddhist translations; chu( ); echu( ) ; wuchu( ) ; wochuo( )

Composition, Repetition and Naming
——Magritte’s Image Narration and Its Discourse Metaphor (128)
Yang Xiangrong, Zhou Hongying
(College of Humanities , Hangzhou Normal University, Hangzhou 311121)
Abstract: In Magritte’s works, pictures are no longer the medium of representation. By means of com-
bination, repetition and naming, pictures transform the idea of invisibility into graphic symbols of visibility
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ABSTRACTS

and endure the narrative with infinite possibilities and tension. Magritte conveyed metaphysical philosophical
thinking and secret inner consciousness through his paintbrush and practiced the avant—garde and revolution-
ary spirit of modern painting. In Magritte’s works, the picture narrative reveals the invisibility, which pro-
vides a new path for the philosophical exploration of painting, and also leads us to the reflection of the rela-
tionship between picture and object, picture and word, word and object, and the complex discourse tension
behind it.

Key words: Magritte; picture—narrative; combination, repetition; naming

From Elites to the Masses:
The Way for All Villagers to Enter Village Records and Village History (135)
Qian Maowei, Dong Xiujuan
(Public History Research Center, Ningbo University, Ningbo 315211)

Abstract: The compilation of village chronicles, which rose in the mid-1980s, has emerged a new
phenomenon of everyone entering the village chronicles. There are two main ways: one is “introducing ge
nealogy into the Chronicles”, and the other is to add “villagers’ records”. In more than 30 years of
exploration, the concept of “everyone entering the annals” implied in the “introduction of spectra into the
annals” and the villagers’ records has become clearer and clearer, showing the color of public history. There
are two ways of “quoting genealogy into Chronicles”, namely, CO compilation and Sub compilation, which
can better highlight the attention of village chronicles to  “people”. Villagers’ records can be divided into
three types, taking into account the inside and outside of the village, local and immigrants. “Introducing
genealogy into annals” makes the genealogy from the genealogy of one surname to the genealogy of the
people, realizes everyone’s entry into annals, and enhances the humanity and readability of village annals,
which should be vigorously advocated.

Key words: quoting genealogy into chronicles; villagers recording; everyone entering chronicles;
public history

Paradigm Transformation and Era Value of Existential Culture Communication (144)
Wang Youliang
(School of International Communication and Education, Communication University of Zhejiang,
Hangzhou 310018)

Abstract. Existential culture is the mark and symbol of human survival and development, and the
source and thrust of social generation and evolution. Existential culture has the dual attributes of static
solidification and dynamic plasticity. It is not only the inherent symbolic culture of individuals, families,
communities, organizations, enterprises, institutions, nationalities and countries in a certain period, but
also the iterative development culture of primary and secondary alternation or strong and weak transformation
between individual cultures or group cultures. The independence and unity between the old and new
existential cultures the dialogue relationship of collision and integration constitutes the existing cultural
communication mechanism. The communication of original existential culture is facing the paradigm
transformation of deep integration with algorithmic video communication. The communication of mass
existential culture is facing the paradigm transformation of coordinated development with distributed network
cultural communication, and the old and new existential culture is turning to the paradigm of all media in—
depth development. The time value of existential culture communication lies in the organic integration of
original elements and modern elements, mass elements and focus elements; the superposition and
combination of disseminator and audience, linear thinking and nonlinear thinking; and the interaction and
mixing of rational information, perceptual relationship information and algorithm scene information.

Key words: existential culture communication; Chinese culture; paradigm transformation; time value

Reading Classics: What, Why, How? (152)

Zhao Wei
(School of Economics, Lanzhou University, Lanzhou 730030)
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